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The rubber market in the Northeast is likely to be a good chance with the market
expansion of concentrated latex ‘that latex rubber is a main material. This growth has
impacted to distribute the purchasing locations for latex rubber. As a result, farmers in many
areas in this region have switched to produce latex rubber instead of raw rubber sheet.
Therefore, the objective of this study is to investigate the characteristics of latex rubber
marketing, the types of latex rubber purchase, the approach on increasing marketing
efficiency of latex rubber and the guidance resolving the marketing rubber issue.

The results of study found that the transaction of latex rubber with company can be
divided into the following 3 cases: (1) the rubber fund cooperative (Bandug) (2) local
collectors or merchants (3) the direct factory representative or the factory’s purchasing
locations in many areas. The first case has collected latex rubber from members and then sent
to the factory. The marketing cost was 2 Baht/kg/dry latex. The second case has 2 types as
follows: trading with farmer through his purchasing place and trading by bringing volumes to
weight and then values dry latex rubber to evaluate a selling price himself. Most local
collectors were from Nong Khai and some provinces were in Loei, Sakon Nakhon, Nakhon
Phanom, Mukdahan and Udon Thani. Finally, the direct purchase with the factory has
classified into the following 2 types: trading through the direct factory representative as either
farmers or businessmen and directly dealing with the factory’s purchasing locations that
approximately 80% were in Udon Thani, Mukdahan and Loei.

Therefore, the purchase method to increase the marketing efficiency is the purchase
with factory or company through either rubber fund cooperative or factory’s the purchasing
locations because it is easy, fast and cost-saving; moreover, the change in production
behavior of farmers has increased the marketing efficiency of latex rubber.





