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The objective of this research is to study network of Purehcart Club, in terms of
its expansion , the communication patterns in the network and the communication
process in drugs prevention campaign program of Pureheart Club.

In-depth Interviews , focus groups and non-participation observation were used
to complete the study.The findings of research are as follows :

The network expansion of Pureheart Club can be divided into 2 periods : First
periods began after the training of Pureheart Club has finished.The second period
began shortly after the campaign was starting.The communication pattern within the
network is centralized communication.The youth leaders and the Navasampan group
act as the center actors of the network.

The characteristics of communication pattern of Pureheart Club are both
interpersonal communication (talking , telephoning) and formal small group
communication (face-to-face and meeting through webboard).

This research found that the communication process in this campaign is two-way
communication that contains with 4 components as follows : 1) Sender; the youth leader
of Pureheart Club who has a leadership and good commanding skill in communication
about drugs 2) Message; the coﬁtent of messages concern about drugs problem and
another useful information.The content of messages are different, depended on the
different targets. 3) Media; this campaign uses personal, electronics media and games.

4) Receiver ; the students who selected by youth leaders of Pureheart Club.



