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Thanadej Chavasiri 2008: Factors Affecting Consumer Demand for Beer in Hat Yai,
Songkhla Province. Master of Economics, Major Field: Economics, Department of

Economics. Thesis Advisor: Associate Professor Chucheep Piputsitee, Ph.D. 117 pages.

The objective of this research is to study factors affecting consumer demand for beer in
Hat Yai, Songkhla province. The 400 samples were people who live in Hat Yai, Songkhla
province during December 2005 to January 2006. The results had been analyzed by SPSS
program and shown in terms of frequency, percentage, mean and standard deviation values.
Furthermore, the researcher also used inferential statistic which were multiple regression and

statistical fit model between the data and the structural parameters by AMOS program.

The results showed that the gender of the sample group were male more than female.
Most of them were between 18 to 25 year old when the least of them in 50 year old up. The
educations of sample group were most in bachelor’s degree level when the least were in master’s
degree or higher level. Most of them had revenue per month between 5,001 to 10,000 baht. They
could drink in high volume if stay at their home or private place. Most of them drink 1 big size
bottle at one time. In overview, the sample group had perceived risk of drinking beer, beer product
involvement, and the consumer’s situation had affected to quantity of beer demand in moderate

level.

The factors which were gender, ages, education levels, involvement and “Don’t Drive

Drunk” campaign had causal relationship to quantity of beer demand at .05 significant level.

The statistical fit model had good fit model and saturated model were as follows: Chi-square=
0.00, df=0, p-value=1.00 and GFI=1.00. Therefore, hypothesis of personal factors, perceived risk,
product involvement, consumer’s situation, “Don’t Drive Drunk” campaign and time limited for
selling alcohol drinking in entertainment complexes had corresponded and affected demand for

beer in Hat Yai, Songkhla province consistency between data and the structural parameters.
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