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Factors Affecting Consumers” Behavior on Using Gas Station Services

in Amphoe Muang, Chiang Mai Province

e s

eIy vaivna deuzaeaans

Ya 3
Tanosaniuveulas
p— = —
Uszs1unssums ('”“/ as T ol
( diemannsdadonsel oanztiuml, fa.
AFFUMS nmr*e\no IYY\pr/
o
( SRIPAATINGG [AUANTY BT TUUN, PLD.
\J ~
FAHRHNIAIN I NRRON
o )
( FRIPNAATINITIVINGSD NAARN, ALY,

. a ') (v dous
‘UQMWﬁTlEﬂﬁfJ N‘Yﬂ%"ltﬂilEllﬂHﬂiﬂ?ﬁﬂii‘UﬁﬂQllé"J

APy

da o
( FMAATIVITYIUY DIIAININY, MA.

AUATANAINENdY

i 26 Ao JN&][@J\\M;!" A Ao



