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ABSTRACT

he objective of this study is to determine the employee perception and behavi T@
animations company limited. The data were studied and gathered through thez%
reviews, interviews and questionnaire survey with the employees from Thai a
Company. The results from factor analysis show that individual variables can be %nto
three factors, and environmental variables can be classified into four factors. Results al %&ate
that internal environment has more impact on perception of innovation than individu@racteristics

while both of them have the same level of impact on innovative behavior. This pap(er atda. recommends
the future studies related to perception and innovative behavior. Q
Keywords: Perception of Innovation, Innovative Behavior, Thai AnimatiOV%
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waglaimuIwuy wlinsoumauiulsziaursdunlavinismuniuissanssy wasiinisuageunudody
ANUVUADYDN U 30 ¥ laAduuszdnsueaninseuuin (Cronbach’s Alpha) d@wsu Environmental

Charact WY 830, Individual Characteristics i1y .811, Employee Innovative Behavior 1Ay
.90 on of Innovation Wiy 921 wansiwuvasuauiaudeiulusyiugs
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Individual Characteristics (12)
Championing, Application, Gernerativity,

Formative Investigation, Inventive Problem-Solving,
Creativity, Self-Leadership, Proactive personality,

Eagerness for Learning, Entrepreneurship,
Work Experience, Risk Taker

Internal Environment (10)
Resource Supply, Leader-Member Exchange,
Team-Member Exchange, Leader Role Expectations,
Cultural in Work-Group, Differentiation,

Cost Reduction, Empowerment, Participative Leadership,
Social Network

a a
AN 1: NTOULUIAALY

wan1sANWN (\%

a ¢ v & o = v o | ~ Yy  a 1% ] o &
ﬂ']ﬁ'lLﬂi']%ﬁﬂﬁ]ﬁ]fJVN 2 AU A {]ﬁ]%aﬂ‘umzmmi”}w 1) LLa%ﬂ']anLL'Jﬂaallﬂ']fﬂau (»197199 2) A9y

TayavnnuuudeunuligninuImaaeuaumingaulun1sinseidade (Factor Analysis) wuin Kaiser-

<
Meyer-Olkin (KMO) #1u Individual Characteg Advindu 821 wayau Internal Environment fAvnAu
841 11nn31 0.5 (Kaiser, 1970; Cerny an iser, 1977) wag Significant (Yean31 0.05) M9@84AU WAL

NMTIaeidady wazinisryuunudleIsNerimax liladadeninarenissui wasnginssuauinnssy
vaandnaulusudnyugduyana (aL Characteristics) lavianun 3 Jade loun wednssuidegnuay

a319assANsSeuuarAnlATEd anmUugUsEnouns uazsudawindeuneluaidns (Interal Environment)
Tovavun 4 U938 lawn m’;xmiuawma AswaniUasupnuaaiuniglufiy niweinswazesadne

&
&
O
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A151991 1: Uadednwaizdiuyama (Individual Characteristics)

Factor Loading

AINUS

e

Eagerness for Learning

.837

L Factor 1: Factor 2: Factor ‘K
AuanurU:dIUUARA wOAnssuIBusnia: n1siseusia: "
. ', v AWIDUGUS;SUMPS
asass ARDIAST:A “@\
Self-Leadership 807 W? (O
Inventive Problem-Solving 125 ff-{@
G tivit 711 Q\x\ -
enerativity . 3
Application .699 f /SNK%
Creativity .657 Nk
Proactive Personality 607 @>
A7

Championing

3
©

Formative Investigation

Risk Taker

&S

1

®

Work Experience .809
(@SN
Entrepreneurship r‘ 182
& EO)

'
a

£%

Q
w’ﬂfﬂu (Internal Environment)

A5199 2: ﬁa%’avﬁ”m};&

4

Factor Loading

fAonus
fuzanondaunigiu

/\V\
Factoéﬁ: > Factor 2: Factor 3:
: 2 _ Factor 4:
7P amas nasianiasu nsweanslia: . .
- @ - - JIRIUSSSUDVANS
NISLVUKUEY AMUARIKuN1gufiu IAsav1Y

Q.

Leader Role Expectation

%\ 663

Social Network

Participative Leadership/{é

N 655
@ 626

Cost Reduction \@

.605

o

Team-Member E&@Na .880
Leader Member\Excrange 877
Open COP@JOH 622
Em ovv 516

9
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151990 2: Jadeanudawindeunigly (Internal Environment) (sia)

G

Factor Loading @/\
L m"}’S Factor 1: Factor 2: Factor 3: Facts ‘K N
AuavIondoumelu nozgdna: nsiianiyasu nSwensiia: Sus
NISUOUKLEY AWARIKUMETURAL IASov1g '
Resource Supply .820 @\@@
Financial Supply 183 Y \%
~N
Resource Supply 746 B
(Development) 5
Innovation Vision f@ .820
o)
Differentiation \U 785
/O\\/
Cultural in Work-Group @\}\/ .645
Beliefs ( % .598

&

dMSUNAFRUANNATIUAILANNITONNBEUUULTITY (Hie egression) aunsnesuiela fall

ANuduusTEnINanvalrdIuyAnaLaT AN Oy S9ON13TUIUTANTIY (13197 3)

[ 1Y

mtiu (Model 1)

1) anuduiusseninsinvugduyAnasents )
nnsnagevanufgIulagld Regression WuTidIRUIAUANBMYEILUARETY 3 NGY @1N1TNBTUNY

'
a

mssuiuinnssuldfesaz 7.1 egrslsinny ﬁmwwﬁ'gu‘tgﬂajw 3 (anududuszneunis) winly Afianuduniug

°o v W [V

Weunegraildedrdgiunisiuiuinnssuy

2) mmé’mﬁuﬁ‘iwdwé’ﬂwmmmﬁqmé"aumaiuaqﬁﬂieiams%’uiui’mﬂim (Model 2)

AN

Weldfuusaudaingeun sinluie 4 nqu wudn ananseesuienisiuiudnnssulaliiuay

'
a

anseuaz 50.1 leedduwusaudauinadunelusdnsna 1, 2, 3 uaz 4 lauA aneiuazn1sueuning, n1s

wantUdsuarudaiunieluiy LNNSLALLASEUNY TRUSTITUBIANT AIUAIAU LANUFUNUSLTIUINBL 193

la

v o v o [V V)

edAgnunisiuzuinnssy WUadeiudnuuzdiuyana uazdundeunigluesdng awisaesuiens

Susuinnssulasesas 57.2
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M1 3: WANITIATIEN AFUTUSSEninadnwzdIuyAnaua A Indeunglusian1sTuIuinnTsy

Perception of Innovatiorﬁ//\

G~

Variables and Related Theory
Model 1 Mode

Uadeanudnwuzdiuyana (Individual Characteristics)

)

o)

>
?

Factor 1: wgAnssuLegnuazaseasse 155

Factor 2: N13i58UsSILazAAILATIZY 121 /{%6

Factor 3: avudugusznauns .180* @\\: 028

Uadednudewindauniely (Internal Environment) f (OJ\\IXS%

Factor 1: AMzAUILaZNISUBUNIIY Y 40 1%
. wqj Y \ O .

Factor 2: aswaniuasumnudaiunieluiiy

Q@ 2350

O
o o R4
Factor 3: NIWYINTLALLATDUY S .408%**

Factor 4: JRIUSIIUDIANT 4110

A\ Wy
Constant <‘§51.211*** 51.211%%*
®

R? 071 572

e
R* Change (\T 071 501

WNBAR ¥ p<0.10, ** p<0.05, ** p<0.01 &

Q
o o & ! o | a yQ s ' a a ) 44'
ﬁ')']ﬁJaiJWUﬁS%M')’Naﬂiﬂ'mgﬁ']u‘LJﬂﬂaL GRS aamma‘lumﬁﬂimawqmﬂﬁmmmmmm (m15199 4)

1) mmé’mﬁuﬁ‘iwdNé’ﬂwmxﬁaquaﬂﬁuL%au’?mma?m (Model 1)

mﬂmﬁmaauauuagmiﬂﬂ%on wusulsIuanwazduyananelui 3 ngu aunsnesune

NORANTTUTIUTANTTUVDINTINGS

o o 1% a

wag 2 (MISgusuazAniiaTen

<

2) ANUANNUSTENIfieg

Yy 1 13 a o oA a a k4 [
19088y 29.2 ’E]EJ’]\?"LiﬂG]'HJ ZLILQW’]%G]']LL‘Uﬁﬂ'@jlWl 1 (Wq@]ﬂiillﬁjﬂﬁqﬂLLﬁ%ﬁiW\?ﬂiiﬂ)

nanuduiusigavIneglitedAgiungfnssuduinnssuvemtnau

irduyarauazdwindeunglussAnsfengAnssuliauinnssu (Model 2)

saunely Wl 4 ngu wud @unsaesutenginssuainnssulaiuaudn

Wialdduusan
Jeuay 20.5 Iﬂ&ﬁ@h wgdyanai 1 (WeRAnsTgagnuazaieasse) wae 2 (MsSeuiuazAninsiey)

AUATUAILINADUN (Mswanasupnuaariuneluiiy) way 4 (Russsurns) JANuduRusIBauIn
og198dpd1AYA ssuaudnnssuventnay Tnesuwditadeaudnunsdiuyans wazduinaeuniely
@1115095U18 UTuinnssulasesay 49.7

O
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M19197 4: HANITIATIER ANNFURUSTEnINanvardIuyAnaLasdwIndounsluiong AT IR TN Y

®
Innovative Behavior W
Variables and Related Theory A/

Model 1 Mode
Uadeanuanwazdiuyana (Individual Characteristics) @\
Factor 1: wgAnssuLegnuazaseasse 380%** @\%
Factor 2: N15t38uswLazANIATIZN 3654 P O gk

<) ¥ w %
Factor 3: muLdunUsznaunis 121 G 038
Jadududawandaunislu (internal Environment) f &&“
Factor 1: AMzgiilagnIsoumng V ) 022
Factor 2: msuaniasuarudeiunieludi (o/\\>> 400%**
y o 7
Factor 3: NINgINTLALIATDUY S .035
Factor 4: JRIUSIIUDIANT (C\ 208%%x
L\

Constant < A§4.958*** 54.958***
®
R? % 292 497
()
R’ Change T 292 205

Wuewg * p<0.10, ** p<0.05, *** p<0.01

ADAUWUSS:HINISSUSUIANSSU 1l

3U5u31§lﬂiillllﬂ’3'u~lﬁll‘l’\l‘l‘lﬁL"ZN‘U’Jﬂ’eJEJ’] {15

Q
Q — — B
0 SUIBJUIANSSUVOIWUNIIU

INAISANEN wmf1mi%’ﬁui’mmmaﬁmawqﬁmmL%aui’mﬂiimlﬁ%faaav 12.4 (R*=.124) laen1s

mﬂqummiummmmimmwuﬂmu (Beta=.352, sig .01) il

AUEDAARBIAUNTITANY ‘1/11][5»11, Biﬂﬂﬂ']ﬂ’l']iJﬁiJW‘uﬁi”‘lﬁ’J’l\‘lﬂ’]iiUiLLa”‘Wi]mﬂiill (Dijksterhuis & Knippenberg,

1998)

<&
&
O
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ofnUsigwalna:zvalaualu=:n1so9y

onuUstowa W @

n1sAne3dedlauvsesndu 2 du e dudnvazdiuyana LLazé’wﬁammé’auma’lu 3

Innguiiudslagldisiiasendady (Factor Analysis) anunsadanguiiuusaudnuugdiuyanabes

LAun WaRnIsITIgNLazas1eassd PallnuaennaaefunguauAnas1eassd wasdnuuewg 51UNS
SeuiuazAndinseiaenndesiungufluduvesnisudlodym wazanudufuszneunsddpuaenageiv
ngui] Entrepreneurship dwiulusiudwndounisluaunsadanquiudsladu 4 ng Aediay

N1SUOUNNY donAasdnungud] Leadership way Empowerment niswaniUasuainud@iunieluiiy niweins

LazlA3eYIADNAA DT UNGEE Resource Based View LAz imusIsuaIAng f
¥

INNTSNAABU Hierarchical Regression #U11 U38@IMIA80UAT

v
[ 3 o 3

winnssuluvasfidadediuyanaaiuisaeduienissuiidauinnssuldmisndngas adumnesdnsdeinisfiozli

o =

wifnnufimsfufiieatuuinnssy Sududesdnisadroussemauasdu@iud 19 Wwidnauldsudinuiand
R

av o

Fevimiluisesdananedials %aﬁm'maamﬂé’aqﬁumiﬁummﬁﬁﬁ%m a1771 vsEminmsdaatulusnu
N$NEINT NISHAILIHNBUTY hazdnnanssuioduasuwulfn wazitalonvalmntnanuldanannudadiy fandnau

& a a wa i <, oA = k i @ Yo % o =
fAinsnevauaslufanssuuasnisuuiinung q Dueged dauadl\gengminnulasuiluduuinnssy siuds
msﬁ;ﬁ‘u’%mﬂﬁmiaﬁum\iumimmﬂiﬁwﬂfﬂawulé’%’uﬂuui’mﬂ siuddglunisairangdnssuuinnssuly
Antungluasdngle ﬁm%’uﬁwquﬁﬂﬁmL%au%mﬁmﬁu hyaea uazladedwindeunglulidnina
songAnssuBuinnssulndifesiu wanediedn msindmiuasinginssudeuinnssuundesiiiedladuag i
AudnYzdILYARaLAzAILINGOLVRIBIANTIY INNLEANGIUTEN Insueilwdu $1da ladnisdnfanssuldn
Igdnundudatunanueessvidniiieidunsduasuiunuinisanufnasneass suddlassnisineusuliiuindne
val A g v o a a o o vaa
wazgnaula weilunsrumyanainsilianuazegs uwavaulalugsianeiludy lngordugniiuszaunisalluiinig
n1sigsiaueduduinneglvid1uinwiagiel dddunisduasuliiindnvazvaanginssuidauinnssunas

¥

atuayunsiaungsiaueaiudu %mu’%m@Nm%wﬂaﬁﬁamq q AlgrinsAnwuniiasieiasanudifdgues

Y

wiaydady Lﬁ@ﬁua%quﬁﬂsim%qui’@Lazaﬁuayuﬂﬁdmmazﬁmasmmmzam

volauanu=n1sdvsnSumall

NI dadeninpde 5 uaznginssudeuinnssuveanidnauluesdnsazsdulselonisensdns

Tugnavnssuweilwdulng aumizﬁ%w%ﬁw Inguefiwdu d1in udadulselenisendng wiwnu

o a a v P | a a ) =~ ¢ 1 a
n1asgieItedlunis stEJL‘waaaLaiuqmm‘mﬂﬁmLLwLmu‘LuUssLml‘ma Wouszlugusialaswugna
é’aﬂﬂumia%’wﬁ@lﬂ”usl,lqusﬁ’uslﬁﬁuﬂisl,m waztJuuselovisetsnisionnis Tun1sdiun@eanisiamun
29AANUSLAL paghauBRdAIwsln

Y

.@%@LauaLLuzmamu%’a‘Luaumm leiud masiinisfnwianuduiusidelaseaiisvesdadesing g
W,

1As9a3519 (Structural Equation Modeling) Liialsfifiutdunisvesniuduiusseninadunds

lneSurgladediuyana dwandeunigluy n135u3 uasnginssusne g ldeg1adalauunniu saume

sinstieveulnn1adeuiludsusenuediugudu g Tulsswmalng saunsesAnsifinusialndiAeiu
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