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ABSTRACT

n digital society organizations have collected data from various sources not only reguy us@

information systems but also web log, social media, RFID, GPS, meter and sensor etc. Th um
of these collected data has grown exponentially. As a result of the increasing volume a arrssy

of data type, which can be structured un-structured and multi-structured, the relatio

may not be appropriate to be used. Big Data is the new technology for managing and
amount of data. Therefore, it is a challenge for the organizations to discover the val information
from these mass data. To effectively implement Big Data, organizations need to Gs&heir capacity

in these four aspects: data, technology, human resource and organization.
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