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This descriptive research was conducted to examine factors related to health promotion
behaviors of professional nurses in Huachiew Hospital. PRECEDE model was used to guide
this study. The sample consisted of 169 professional nurses. Data were collected by using self -
administered questionnaires developed by the researcher. The analyses included percentage,
arithmetic mean and standard deviation. The relationships between hypothetical factors and
health promotion behaviors were analysed by Chi- Square and Pearson’s. Product Moment

_Correlation Coefficient.

The results indicated-that (1) The health promotion behaviors of Professional Nurses in
Huachiew Hospital were at moderated level (35.5%) ,(2) Bio-social factors,which was marital
status, significancely related to the health prbmotion behaviors.(p value< 0.01) (3) Predisposing
factors including knowledge about health promotion behavior, attitude toward health
promotion behavior perceived benefit of health promotion significancely related to the
health promotion behaviors (p value <0.01) ,(4) Enabling factor such as health promotion
policies and support from families,friends and information from medias significancely related

to the health promotion behaviors (p value< 0.01).



