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The objectives of this study were 1) to study the development and government policies related to
gasohol and to study marketing mix of gasohol producer and seller companies in Thailand. 2) to study the
consumers’ behaviors and attitudes toward gasohol. 3) to analyze factors affecting gasohol consumption
decisions at present and in the future. This study used secondary data and primary data which were collected
from 400 samples who used personal cars in Bangkok Metropolitan. The data was analyzed by applying
descriptive and quantitative statistic methods such as frequency and percentage. The level of attitude was

measure by using likert scale and the hypotheses were tested by applying logit model.

The results of this study revealed that Thai government has set gasohol as the key strategic encrgy
of Thailand and supported by many policies. About the marketing mix, the study founded that PTT, Bangchak
and Shell were competed fiercely on their products, distribution channcls, and promotions. Except pricing,
the government fixed gasohol 95 price to be 1.50 baht lower than benzene 95. Most of the samples behaved as
follows: they refilled gasohol once a week on average, used services of PTT station, expended about
501-1,000 baht each time and gained information from television media. From attitude analysis, the study
found that; most of the samples agreed that gasohol stations should be expanded, gasohol price was the main
factors affecting their decisions, and finally they did not receive gasohol information from servicemen.

The factors affecting gasohol consumption decisions at present and future are sex, education level,
occupation, price, number of gasohol stations, the government encrgy saving policies, quality of gasohol and

size of car engines.

The recommendations from this study are: the government, gasoho! producer and seller companics
should stimulate consumers’ confidence in the quality of gasohol. Find the methods to exiend the
differentialion between gasohol and benzene prices by increasing production process efficiency. Promote

gasohol usage by applying marketing method and procure agricultural raw materials for ethanol production.



