unfiade ,
o o o s A =2 J’ & '
NuITeliTagilszasdifefiny anmmsdsznounmsidoaunzveuniotte
flszneumsvhsuunz lumusimdaneouauniald dededugaduyuuaznsdaduloms
&4 1 g/ 4 a o ¥ 1w 1 o
awuveunsevisdisznounshsuuns lusuimiamnouaunald nqudledlszani
HlunmsfasufuandaniovisiszneuvhiuumzFamdivdnsuces sum 174 510
y ) a 4Y 1y : P N I T A
Tasmslfuvuaevmiuudaideyaininszvals A1desas Aranud Aundsdrnhuin
f11 Chi — Square szaUAMUAANRR TN aveusy 1A ouas 5 (= 0.05)
HaN13 39w MMIIuMstszneumstsaunsusunseis dulszneunmsdiu
Tngjilumeans Aadiuesas 86 udemmndaaiy Aadiudevas 100 nguegiousaa
E 4
321319 31-39 Fouaz 40.22 Talszaumsai@oume hidoondi 21 msfnuseduisoudingm
fovaz 54 3:1018d 11 5,000 L mABReu waslijtuuumsTnguithuniedwiovay 43.25
.-;1’ A ] 9/ o [ ar
amsmveImilssneumy@sanenionodlssnoumshsuuwe lumuimia
k-4
nouaumald dulvgfiiswauunzdug $1uou 1030 # duiusuesInaydoudowus
¥ [
unzinvinwenuenuh tilawman 5-6 19 linandandnfe msdimibhounziidia
flodudugaduyu indedrefilsznoumsdsuuns Ianudidey doulngld
“ 3 A § T L § o
anuddg luiledodmgadumudnidunuiunlsluSeemdoneiuguns-uiwuiun: vas
3
tduquiunlslunsowmededouduinnuitufosnd 1,000 1w
msdadulemsamu filszreumsdimlug sildamsamuuiiufunssuou
1030 #1 uazsieldvinmsdmieunsidialadmou 1020 @24 uazmissdafuiiy

o

A 0 = os T A £ o o
IATRVIVURASUWUES YW W aDYINULAZ AU



ABSTRACT
202174

The purpose of this research was to study the development of commercial management
of the goat entrepreneur network in three Southern border prbvinces, the factors of the break-even
point and the decision to invest in goat farming. A questionnaire was distributed to 174 subjects
who were members of the goat entrepreneur network. The data was analyzed to find the
percentage, frequency distribution, average and chi-square. The margin of error was + 5 percent
at the 0.05 level.

| The findings were summarized as follows: most of the goat entrepreneurs (86%) were
male and all of them (100%) were Muslims and 40.22 percent were in the labor age range of 31 —
39 years old. They had at least two years experience in raising goats and 54% had a secondary
education with a monthly income of Bt. 5,000/month, whereas 43.25% were members of the
network.

Most of the entrepreneurs had 10 — 30 goats for breeding purposes. The goats were of
the Anglonubian species bought from merchants from outside the provinces. These entrepreneurs
had 5 — 6 rai of land for growing grass to raise the goats for sale as the main product.

Most of the entrepreneurs focused on the variable break-even point between the cost of
the breeding stock of male and female goats and that of the cost of raising their goats which came
to around Bt. 1,000/month.

Their decision on investment was mainly based on buyiné 10 -30 goats/year and they

also realized the importance of forming a network to ensure commitment and assistance among

the members.





