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ABSTRACT
TE141458

The objectives of this research are to (1) identify and analyze the relationships between
aspects of the river cruise tourism business along the Ping River in Mueng District, Chiang Mai
Province including the degree of satisfaction of both tourists and individuals engaged in the
tourist business, the impact of the tourist business on local people, the level of desire of local
people for participation, the policies of relevant government agencies and the actual operation of
the river cruise business, (2) to determine the problems and obstacles facing the river cruise
business, and (3) to identify potential guideline for developing a plan of action which is
appropriate for all stakeholders: tourists, river tourism business owners, and the local people.

The samples in this case study are as follows: (1) Thai and foreign tourists who
participated in a river cruise, (2) people who are in the river cruise business, (3) people living in
the local area, (4) the owner of the “Mae Ping River Cruise” business and (5) representatives of

relevant government agencies. Information used in the analysis is based on secondary data

obtained from books and other documents plus primary data from questionnaires and interviews.
This information was analyzed using both quantitative and qualitative methods.

Results of the analysis are as follows:

All of the groups surveyed were satisfied with the experience provided by the river
cruisc and by the operation of the tourism busincss. Further, all the groups felt that the river
cruise busincss should operate in a way that preserves the environment and also improves the
quality of tourist attractions along both banks of the Mae Ping River along which the river cruise
operates. These goals should be accomplished cooperatively by both the relevant government
agencies und the local people. Local people should be encouraged to take a role in this process of
developing tourist destinations which display the traditional culture and important products of the
local arca as a sclling point to increase the diversity of tourism sites along the river and to
increase the attraction for tourists using the river cruise services.

Potential avenues for development of the cruise tourism business include: developing
existing business resources, increasing cruise safety and proyiding quality service to tourists to
improve the value for money of the cruise experience and also to increase the differentiation
among alternative tourism activities. Specifically, a marketing section should be established in
order to increase promotion and sales of river tours; training for staff should be provided to
improve their foreign language ability and their ability to deal with emergency situations; and

regular evaluations of the cruise business should be conduct.





