'Y} £y i b
UNAaL 223923
aw 3;, d”d Y 4 A = o v VY 1] 4
msIsens il Tagilszasa 1) efinyszdunssuidoyadnavindomssasaseg

Q@
]

Y o

a = a a W st ) A ' oA A @
HAZTZAUNDANTIUMIUT Inandadantitluliasaedunaasuusaminau 2) weanmilady
] $ v =Y =Y a W et o VoA 9/ Y] 4
duyanaiinanenginssumsus Inardaduaidiuliasdedunadouuosminnu 3) o

a v X -~ v a = a o s A J
Anynsiuidoyainmsnniemsisagilnadonganssunsus Inarndadunnduiiasee
a ¥ s A S = ' o = a o ow s o a
FAUNPADNVBININNIY 4) INOANYUATHT U NTHaABNGANTTUMILT Inanand unnidluliag

P A Y 4 4 o ) a  w Jadf A v A
ApduAdouyBINIinOIY 5) iNoneInsaingAnTTuMILs Inasdadusinduilasdedunadon
@ r J 1w v g s o o W
Aemssuivoyainasnindoassue ngudsedruiluminauveswsam lama tennusa $ada
a w [ = o & o =1
uazuEn lama Fonil wenwusa $1a 19U 567 au MsIALTIVSWToya lFUVDTEOUA M

s Ya o

y & a sy Y o o ' a1y v
N NTIe Tumsinentoyaly Iksunsuduiagdan manud missas Aunde

a

=

v : = a « = v o = ¢
ANdeuuuNIAIgIL Manadeudl nsunTzaruulsdsaiuma@er uazmdulsedns
MINADBENYAUUVUTUADY
oo v o = 1Y) [y ] A i [y Y I'd
HaMsIsenu 1) mineuilseaumssuideyainasnndomssusineiuriaioe
o =) 1 A 9 ) o ] (= o dy 2t A ]
niudinsdedunadonluszamhunan wiinouduInglimsygiuzasi s1elddedousy
$HIN 1,000-7,333 v Tiszaunisanyiegluszaudseudnyinoudu nazliongegsenin
=t Y = as = ) a oW P ' A @
25-34Y  winnuliszaunganssumsus lnanaasaanntiusedunadenluszsuthunans
2) winaddiedediuyana Taun me uazdmrdsauuanaeduiing@nssunmsus nn
pandusiniluiinsaedunaden luanddy minnuilaaumwansauananiuiinginsTy
= = Y a =) VoA 1 L] 1 v o @ aaa ar
n5u3 Inanaasusiniluissdodunadouuandradu sdnlilvdAaneanansedy .05
3) winnudiinsTuideyainasnindedissuzuanaiulinganssunsus Inandadasd
A =) oA @ 1 v @ o As - ¥ o Y1 A Qs =
Afluliasaedunadon litana1eiu 4) wiinonuddiesegive Taun 1elddomou szaumsinm
' a =) = ~ A W s a v A v ] Y v a
uazteuananiy IngAnssumsus Inandeduaniihulinsdedunatouuanaenuet g
Aad o o o e a o s G A v
Sussameaaanszay 05 5) mmsaneInsaingdAnssunsus Inaraaduaiiiiuiiasde
2 ) v A ¥y 1 S v o w Anad
Funadeudiemsiuideyarnmsvindemmnsus 1d¥osnz 222 stnivediyndani
@ dy o = = w ot
sedu 05 Tagldaumsnensel lugtuonzuuuasual neaAnssumus Inanaaduny
-~ @ 1 § a w o '
Slusiasaedunadey = 157 (M3Tuiveyavnmsnindedng Insiimiaisiagyos NBT)

[ 1 §y o o o 1
+ 346 (M3fuidoyatnarsvindeing Insvimia1sisnzyes TPBS)
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The objective of this research are to study 1) The level of perception from public
broadcasting services of employees, the socio-economic of employees , the level of eco-friendly
product consumption behavior of employees. 2) The Individual factors which affects the
eco-friendly product consumption behavior of employees. 3) The perception from public
broadcasting services which affects the eco-friendly product consumption behavior of
employees. 4) The socio-economic which affects the eco-friendly product consumption behavior
of employees. 5) To Predict eco-friendly product consumption behavior —according to the
perception from public broadcasting services. The sample consisted of 567 employees in Hitach
Apparial Company Limited and Hitach Chaiyaphoom Apparial Company Limited. The data was
collected by questionnaire. The statistics used were frequency, percentage, mean, standard
deviation, t-test, One - way ANOVA and stepwise multiple regression analysis.

The results found that 1) The employees had a moderate level of perception from public
broadcasting services, The socio-economic of employees were monthly wage between 1,000-
7,333 baht, the level of education was secondary education and age between 25-34 years, The
employees had a moderate level of eco-friendly product consumption behavior. 2) The employees
with different age and position didn’t have different of eco-friendly products consumption
behavior. . The employees with different marital statuses had different eco-friendly product
consumption behavior at a significance level of .05. 3) The employees with different perceptions
from the public broadcasting services didn’t have different of eco-friendly products
consumption behavior. 4) The socio-economic of employees had different monthly wage, level
of education and age. Employees of different socio-economic status had different eco-friendly

product consumption behavior at a significance level of .05. 5) The predict eco-friendly product
consumption behavior according to the perception from public broadcasting services had 22.2
percentage. 1 was able to creat a predictive equation of eco-friendly product consumption
behavior which can give standard scores of eco-friendly products consumption behavior = .157
(perception from the public broadcasting service of TV. channel NBT) + .346 (perception from

the public broadcasting service of TV. channel TPBS).





