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ABSTRACT

The study aims to survey and analyze Thai and international visitors’ spending
during their visits to the 16 selected provinces in Thailand. The tourism revenues of these
16 provinces combined represent 85.28 percent of Thailand’s tourism revenue. The data
obtained will be used to construct Thailand’s Tourism Satellite Accounts in the next
steps.

Data came from primary and secondary sources. Primary data were obtained by
the face to face interview with Thai and international visitors which were divided into
excursionists and tourists. In addition, focused group interviews were conducted with the
representatives from 12 different tourism related business sectors in accordance with the
methodology framework recommended by the United Nations. The twelve tourism
related business sectors included in this study are accommodation, food and beverage,
railway passenger transport, road passenger transport, water passenger transport, air
passenger transport, transport equipment rental, travel agencies and other reservation,
cultural services, sports and recreational services, gifts and souvenir, and other tourism

services.





