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This research study is a qualitative research which studies the entertainment and fan club websites
for 5 websites: www.popcornfor2.com, www.jkdramas.com, www.sonyejin.in.th, www.rainthailand.net,
www.tvxg-thailand.com. The objectives of the research are to study the characteristics of the Korean-
centered cultural globalization that are reflected on the websites, the cultural identity that are presented on
the websites including uses and gratifications, cultural learning and cuitural assimilation of the websites
users. The researcher classified the users in 2 groups which are the group of users who do not participate
and the group of users who participated in the websites. The research methodologies include content
analysis and in-depth interviews of the webmasters from the 5 studied websites and 30 users. The analysis

and interviews were conducted during January to May 2007.

The research finds that the 5 studied websites reflected cultural globalization of which Scuth Korea
is the center the websites were used as the medium in diffusing the Korean culture and the websites also
played a role in cultural hybridization. The websites' policy production process and presentation of the
websites also support the South Korean cultural products and South Korea tourism which in tumn
strengthened the position of transnational entertainment companies from Korea. As for the Korean identity
that presented on the websites, the research finds that the cultural identity is presented through the content
of the youth subculture by the South Korean stars. Aspects which are evidently presented are outside
appearance, music, value and lifestyle. As for uses and gratifications, the users show high uses and
satisfaction from the websites. They also learn Korean culture and assimilate some cultural aspects. The
users are also found to admire South Korean entertainment, South Korean stars and Korean cultural identity.
The majority of them do not directly imitate it but they will adapt and apply the identity in the appropriate

occasions including outside appearance, music, value and lifestyle by using their own social and cultural

capital.





