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The change of social relation into commercial one, a relationship determined by money and
market and typified by the exchange relationship between buyer and seller, is a process of
commodification. As with other commodities, knowledge has also been transformed into a commodity.
Formerly, knowledge was acquired from personal experiences of a certain individual, or instructed by
family or community. In the context of Thai society, temples had an important role in education. Yet,
when the socio-economic structure changed, modern education system was created and subsequently
separated knowledge from self-learning and community to rigid learning within the classroom according
to specified curriculum and subjects. Knowledge producers, or teachers, are no longer the "owner” of
such knowledge. Education becomes the leaming according to designed curriculum, thereby separating
knowledge from the knowledgeable, and when such knowledge is made into curriculum or course, it can
be sold just like other commodities.

At the time when Thai society has a strong preference for higher educational pursuit in close
public universities, whose selection process is a winner-take-it-all, high competition between those, who
wish to pursue their university education, emerges and contributes to an increasing quantity of tutoring
and tutoring school. The knowledge provided there is very specific and aimed to exclusively achieve
success in the university entrance exam. Such knowledge becomes a commodity, which is produced
for selling and actively responds to market demand. Students at all levels become the consumers in
hope that they will be able to utilize such knowledge in the entrance examination for an admission into
the faculty or university of their choice. The consequent result is predictable: a dream job after college.

When the tutorial schools have become a commodity, the producers proceed to conduct their
businesses similarly to other businesses, which produce regular commodities and merchandise for the
market. Particularly, there is an accumulative process of labor surplus from the labor power of teachers
at such _schoo!s, and the schools employ technologies that would produce a particular kind of
knowledge in an expansive manner, which is aimed at an increase in quantity. At the same time, method
of learning and teaching is standardized in order to effectively respond to consumer demand. Marketing

activities are also employed for capital accumulation and business expansion.





