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Abstract 2 2 1 7 0 7

Community Product Standard Project was originated, aiming to promote and support
community products so as to be acceptable among consumers. In addition, it helped to
create jobs and income for people, to strengthen communities, and to enhance sustainable
development. The purpose of this study was to investigate the operation conditions of
community product business and benefits gained after being certified with Community
Product Standard (CPS). The’ informants of this study were 388 entrepreneurs of
community product business. Questionnaires and interview were used to collect the data.
Percentage, arithmetic mean, standard deviation, ANOVA, scheffe, and content analysis
were employed to analyze the data via SPSS software. The statistical significance of the
study was set at .05.

It was found that most community product business produced utensils, decoration
products, and souvenirs. Most establishments had been certified with the CPS for 2 years
upward. Their major products were awarded 1-3 stars.

The investigation on the operation conditions of the business revealed that most
products were self-produced and self-sold. The production and the business operation were
made in the same place. The production area was about 50-100 square meters. Their
business had never been awarded with any other standard before. The products were sold in
their establishments. Their target markets were in the nearby areas. The sign of the CPS
was displayed at the sale spot. No expense was needed for CPS application. After being
certified with CPS, the number of members was increased less than 5. Their business was
supported by the Department of Community Development. The ratio of machines and

manpower used was 20: 80. Currently, the business earned more than spent.

The study also showed, as a whole and by-aspect, that the business benefited from
the CPS slightly.

In the study, the benefits gained from the CPS by establishments with different
background were compared. No differences were found as a whole among establishments
with different major products, length of time after being certified, and number of stars
awarded. However the detail investigation revealed different gains in 3, 1 and 4 matters
respectively among establishments with those three different backgrounds.

As for the need for promotion and support from related agents, it was found that
most establishments wanted the government sector to help with marketing matter. They
wanted the government to find markets for them, to help them with circulating fun or
long-term and low interest rate loan, to seriously and continuously promote and support
them, and to organize more exhibitions both in Bangkok and in regions. In addition, the

Community Product Standard should be made widely known to consumers.





