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The purpose of this is research is to: 1) Examine image concept in public relations in

organization. 2) To examine the application of image concept to an organization.

This research is a qualitative research. The methodology used is through interview with
managers/CEOs and interested persons in making an image for telecommunication service
providers, specifically, Advanced Info Service Public Limited; Total Access Communication

Public Limited; and True Corporation Public Limited.

It is found that image concept has been used in public relations of mobile network
provider. By studying on organization's overall image, organization's staff and public. It is found
that the organization wants to give public a positive image of its operation, its management,
and its personals. The organization attempts to make its image unique, in order to be
distinguished from its competitors as well as to make the public recognizes and remembers the
image of the organization. Corporate Social Responsibility (CSR) concept is also used to in
creating the image in the area of e.g. public interest andrescuing victims from
disasters. Similarities are found with regard to organization has concept for social projects, but

differences are found with regard to the projects' details.





