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Abstract 2 ? 3 3 9 1

The objectives of there experimental research were for constructing and validating the
efficiency of Web-based training packages about product knowledge and technology by Toshiba
for home appliances product group; as well as, comparison on differences of average gain score
after training in between high knowledge trainees and low knowledge trainees. The samples of
this research were selected from Toshiba’s sales representative by using purposive sampling and
designed the comparison by using one group pretest-posttest design.

The research results revealed that the Web-based training package was effective in
accordance with the proposed hypothesis which was 80/80. The training on refrigerator, the
effective level was 91/88. The training on washing machine, the effective level was 89/87. The
training on de-aerator, the effective level was 86/90. For the average gain score after training, the
high knowledge trainees had different gain score from the low knowledge ﬁainees at .05
statistically significant different level. The high knowledge trainees had got lower average gain
score than the low knowledge trainees. By the result, this Web-based training package was more

suitable for developing the new employees to be company’s sales representative.





