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The objective of this survey research was to determine factors relating to individual
health promotion behavior among the clients utilizing health services at Chandrubeksa hospital
of Nakhon Pathom province. Samples were consisted of 400 registered out patients obtained
by purposive sampling. Data were collected with the questionnaire constructed by the researcher.
The analyses were made for percentage , arithmetic mean and standard deviation. The relationships
between hypothetical factors and individual health promotion behavior of the clients utilizing

health services were analysed by Pearson’s Product Moment Correlation Coefficient.

The results were as follows: Health promotion behavipr of the clients utilizing health
services were at a moderate level. Predisposing factors namely knowledge, attitude, perceived
benefit and perceived self-efficacy of health promotion had relationships with individual health
promotion behavior of the clients utilizing health services with statistical significance al the
level of .01. While enabling factors namely accessibility to policies on health promotion and
health services had relationships with individual health promotion behavior of the clients
utilizing hcalth service with statistical significance at the level of .01. Where as reinforcing
factors namely social support had relationships with individual health promotion behavior of

the clients utilizing health services with statistical significance at the level of .0l.





