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The purpose of this descriptive research was to study factors related to health promotion
behaviors of Thai army recruits in medical, Pramongkutklao Hospital. The study sample group
by purposive sampling were 120 Thai army recruits in medical, Pramongkutklao Hospital.
The research instrument was the questionnaires developed by the research, tested its quality
of which the results were excepted. Data analyses were performed using percentage, mean,

- standard deviation, Chi-square test, Pearson’s Product Moment Correlation Coeflicient and

‘Multiple Regression Analysis.

The results of this research were as follows: 1) The bio-social factors such as job,
income, marital status and level of education have related to health promotion behaviors of
Thai army recruits at statistically significant of .05 level. 2) The predisposing factors such as
knowledge, value toward health promotion and perception on health'have positive rclated to
health promotion behavior at statistically significant of .05 level. 3) The enabling factors such
as accessibility of health service have positive related to health promotion behavior at statistically
significant of .05 level. 4) The reinforcing factors such as receive information to health from
several medias have positive related to health promotion behavior at statistically significant of
.05 level. 5) Factors to prediction of health promotion behavior such as value toward health
promotion and perception on health are able to predict health promotion behavior for 17.50

percent. The best predictor factor is value toward health promotion for 13.30 percent.



