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Abstract 2 2 3 9 4 3

The objectives of this thesis are 1. to study the level of interviewers’ first impression on
female applicants’ dress, 2. to study level of hiring opportunity, 3. to compare interviewers’ first
impression classified by female applicant’s dress, 4. to compare hiring opportunity classified by
female applicants’ dress and 5. to study the relationship between first impression of interviewers
on female applicants’ dress and hiring opportunity. The sample group was 293 job interviewers
from private companies in Bangkok and vicinity. The questionnaire consisted of characteristics
of interviewers, first impression and hiring opportunity. The statistics were percentages,
average, standard derivation (SD), t-test, One — Way Analysis of Variance, and Pearson Product
Moment Correlation Coefficient.

The result showed that 1. Interviewers had a high level on first impression and hiring
opportunity, 2. The female applicants’ who dressed differently - face make up, hair colour,
colour of shirts, length of skirts, colour of skirts, hose, bags, colour of bags, type of shoes, belts,
bracelets, foot bracelets and watches, - had made different on first impression of interviewers
with a statistical significant level of .01, 3. The female applicants who dressed differently - face
make up, hair colour, colour of shirts, length of skirts, colour of skirts, hose, bag, colour of bag,
type of shoes, belts, bracelets, foot bracelets and watches, - had made a significant different on
hiring opportunity with a statistical significant level of .01, 4. The first impression had a

positive relationship with hiring opportunity with a statistical significant level of .01.





