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The objectives of this research are firstly, to study public relations trends for public image of the royal Thai military and
campaign on voluntarily to be enlisted, secondly, to study the public image of the royal Thai military from the view of Thai males
who have different demographic characteristics, moreover, to study the relationship of these varnables ; media exposure on
voluntarily to be enlisted and the public image of the royal Thai military, media exposure and decision-making in applying to be
enlisted, the public image of the royal Thai military and decision-making in applying to be ealisted, also, to compare the differences
of media exposure between the enlisted Thai males and the unenlisted Thai males, and finally, to compare the differences of the
public image of the royal Thai military between the enlisted Thai males and the unenlisted Thai males.

The survey was conducted by interviewing 4 military officers responsible for the public relations project. Also,
questionnaires were used to collect the data from a total of 400 samples. Frequency, percentage, mean, ‘H&st, One-Way Anova,
Schefle and Pearson’s Product Moment Correlation Coeflicient were employed for the analysis of the data. SPSS program was used

for data processing.

The results of the research were as follows :

1. The public relations was mainly managed by the royal Thai army. The part of the royal Thai navy and air force were in
progress along the public relations plan schemed by the army. Interpersonal media, mass media and others were used for
public relations’ activities. ’

2.  Thai males with different marital status and income were not different in the public image of the royal Thai military. But, Thai

males with different education and occupation were different.

Media exposure was not correlated with the public image of the ro.yal Thai military.

Media exposure was not correlated with decision-making in applying to be enlisted.

The public image of the royal Thai military was positively correlated with the decision-making in applying to be ealisted.

The enlisted Thai males’ media exposure differed from the unenlisted one ; the first one was more frequent than the last one.

N n oA W

The public image of the royal Thai military between the enlisted Thai males and the unenlisted ones were different ; the first

one was more negative than the last one.





