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ABSTRACT
TE 136250

The study is aimed to explore the status and perception of electronic commerce
of tourism businesses in southern region , and explore the factors effected to different perception
of tourism businesses. Tourism businesses include hospitality, guide shops and souvenir shops.
Raw data was collected by mail-questionnaires with 3,051 tourism businesses ,and take them
to check for correct data that ready to analyze 291 papers (9.54 %). The results will use to
develop and extension e-Commerce in southern region , especially for tourism businesses.

The results show that most answering was hospitalities , follow by guide shops
and souvenir shops respectively. Tourism businesses have website only 45.02 % . Most
tourism businesses ,around 62.20 % , use e-mail and 48.45 % of tourism businesses use e-
Commerce to run their businesses. Most of them use e-Commerce to advertise and public
relation their businesses and communicate with tourism , and stakeholder , respectively.

Tourism businesses who use e-Commerce with their businesses, there are
perception about benefit of e-Commerce in high level , and perceive about problems of e-
Commerce in moderate level. Tourism businesses who don’t use e-Commerce with their
businesses, there are perception about problems or threats of e-Commerce in moderate level.
These mean tourism businesses who use e-Commerce with their businesses, have positive
perceptions about benefit of e-Commerce, and tourism businesses don’t use e-Commerce
with their businesses , due to insufficient resources and inconfidence in security issue for
electronic commerce transaction.  Therefore, the government and concerning organizations
should put more effort to emphasize on benefit of electronic commerce , and develops
infrastructure, electronic law and security transaction system to support full-ranged electronic

commerce.



