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This research aimed to study the Sufficiency Economy cognizance, the Sufficiency
Economy application for business and the relevant factors for applying the Sufficiency Economy
to retail business in Nong Khai Province. The 357 retailers in Muang, Tha Bo, and Sang Khom
districts were participated as sample group by Multi-Stage Random Sampling method. Questionnaire
and Observation were used as tools for data collecting while Chi-Square and Logistic Regression
Analysis for hypothesis statistical testing.

The result of the study revealed that the Nong Khai retailers understand the Sufficiency
Economy but not in-depth level. For the Sufficiency Economy applying, there are adaptation
to business in type of prudential»spending, non-debt investment, and upright business administration.
In addition, the relevant factors for applying the Sufficiency Economy to business are age,
business goal, informative perception about the Sufficiency Economy from television media,
informative perception about the Sufficiency Economy from books and brochures, and cognizance
on the Sufficiency Economy. Consequently, in order to impel the Sufficiency Economy, the further
supporting education and activities about the Sufficiency Economy should be provided to the

Nong Khai retailers.





