214733

aw o A 2 3/ ;Y d' Y a )
ﬂ‘li')ﬂﬂﬂi@ﬂﬂ')ﬁﬂﬂingﬂLWﬂ 1) ﬁﬂ‘H’]ﬂ'ﬂﬂJ?’ ﬂ')']llL‘U'ﬂ%mﬂ?ﬂﬂ&ﬁﬁyﬂﬂ%W@lWﬂﬂﬂlﬂﬂ

Q

¥ v
a

o @ =4

filsznevgsfvdnianluseniagasmil 2) matlssyndldmdnrsugimeiisslumsdszney
a o [y o A v o (Y =
psnamanludiniagasmiil 3) Anwiileieniimadeomsilszynd ldnanmsugfnediosly
a [ v £ Yoo =] Voo ' o
msdseneugsivifanludenmda ded3selRifusiusmdeyannnguilesedniou 379 51
Y aa Ve & 4 A dgw 3 v A
meiEmsgudledunuunastuneu TasnseslionlFlumsiiudeya Ae uuuasuouuas
o a o : o a2 : . Aaa a
msduna Taemsnsievideyadlelusunsuduiogy sPSs for Windows lasldadaids
Y 1 a 9 1 o =2 an o 9 4 a o
wisau 1aun anwd Sevnz Aunde saudeadadeeyn 1dun laaunis wasmsdasies
ANNaAnDY lavadn
wamsIsenu dalnglianvAadiudssygfavedossusai segadldly
a o @ a L a
msilsznougine Id uasesimdniasugoweiiolihlsegnd 14 lunsdszneugsie Taodl
(Y 4 I { T 1Y a a o o
dnyazveamsdszgndldyfelyimsldseuasnisiaassfunuuesgstn  Taoiledonidl
v @ do dq 9/ = =% =y Y ) -~
anuduiusiumsdszgnd ldinsegheiioalunsisznougsis 18un o1y ssdumsdnm
) = ' o = 4 v d 4 a {
dhmmnelumsduiugsie sesmemsiuiimsugfmeiivsnindo Insimiunsdoingd
= Y o a P 9 ' 1 o a 09
IngIvesnuATygianeiies guszasumsdiulngneladunisdszneugsialuilegiiu
resnniuerdndass Tuevesiifiquamildudgnd fuaufiqele uasdugsnedla
9/ T o ° T o a = a .o v o [ ]
apaudeiu Tasmsuarenidi lsed1egege madudugsi lflududaudlundn luamuge
inuda lifimsdguSuiovnuions
9 a Y v ¥ o o a = o
gaounyuaevmuiiszauanui anud luferfussygianoifivelasimae
7 azuuy vingnwn Mszduazuuunned anudhlafefursygeiostegesi

s ~ o’ =) U g
TiimaihmdnesugRonedisahlszgndldfugsie ldedugndesnniy



214793

The purpose of the study was threefold: 1) to study the Udon Thani retailers’
understanding of the Sufficiency Economy principle 2) to apply the Sufficiency Economy
principle with Udon Thani retail business and 3) to study the influent factors for applying the
Sufficiency Economy principle to Udon Thani retail business. The applying Sufficiency Economy
principle to retail business in Udon Thani province research was qualitative research which
collected data by using the observation and questionnaire with 379 Udon Thani retailers. The data
were processed by SPSS/PS for Window 11.5. Frequency, percentage and arithmetic mean were
use to describe the data Chi-Square and Regression Logistic Model to test the hypotheses.

The results defined that the business were mostly able to apply the Sufficiency Economy
to their operation to focus a cost of investment in allocation and expense. The relevant factors for
applying the Sufficiency Economy to business are age, education, business goal, perception about
the Sufficiency Economy from television media and radio media. Currently, most of retailers
were satisfied with the business because of independence, good quality product trading, honesty,
and non-profit-maximization competition. The business mainly operated by owner fund, without
over-investment and loan for business expansion.

The average score, implied the knowledge about the Sufficiency Economy of the

respondents, was 7. The higher the scores, the more perfect the application was..





