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Factor of Development for Creative Tourism Model in Thai Phuen Community
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Abstract

This article was presentation Factor of Development for Creative Tourism Model that
was a part of the research of Development for Creative Tourism Model in Thai Phuen Community
Kohwai Sub-District, Pak Phil District, Nakhon Nayok Province. The method for collecting data
was from papers, related research, observation at the real space and in-depth interviews from
the local community leaders and then using the critical content Analysis those data. The five main
points revealed that : 1) Sustainable tourism development 2) The Creative Tourism as a base of
creating and maintaining sustainable communities 3) The Creative Tourism Through innovative
cultural 4) The difference between the cultural and creative tourism 5) The Creative Tourism
Model. The synthesis for specifying the Creative Tourism factors in Thai Phuen Community
Kohwai Sub-District, Pak Phil District, Nakhon Nayok Province. The result of Creative Tourism
development included 7 Creative Tourism factors : 1) A local context 2) The learning participation
of local communities 3) A culture creating of innovation 4) To setup the alliances and networks
5) The freedom to management 6) The freedom for budget 7) A strong community leader. The
7 variables not only built knowledge management model Creative Tourism to be clear but also

contributed to the development of a sustainable tourism industry.

Keywords : Sustainable tourism development , Creative Tourism, Creative Tourism Model
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