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Effects of Modern Organizational Culture on Performance of Accounting
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Abstract

The objective of this research was to assess the effects of Modern Organizational
Culture on Performance of accounting firms in the Northeast by using questionnaires as a tool for
collected data from 269 executive of accounting firms in the Northeast. Data collection period was
1 November 2013 — 7 January 2014. Statistics used for data analysis were multiple correlation

analysis and multiple regression analysis. The Modern Organizational Culture was regarded
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as independent variable that have relationships and positive effects on performance. The results
revealed the following findings : 1) The Modern Organizational Culture, Ethical Corporate Culture
have relationships and positive effects on the overall of performance. 2) The Modern Organizational

Culture, Customer - Responsive Corporate Culture have relationships and positive effects on the

overall of performance.
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Modern Organizational Culture, Performance, Accounting Firms in the Northeast
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