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ABSTRACT 217256

This research of “Guidelines for Marketing Management of Services for Boutique Hotels in
Bangkok: Case Study of Metrosexual” are conducted with the objective to study population
characteristics, behavior of lifestyle and service marketing mix that affecting the decision making to
choose services of boutique hotels for investigated the guidelines for marketing management of.
service for Metrosexual in Bangkok. The samples of this are 400 Metrosexual. The study uses simple
random sampling method and instrument of data collection are five levels to rating scale. The
statistics of the study are percentage, mean, standard deviation and Chi-square of logistic regression
analysis and descriptive stétistic from the interview.

The results of the study found that the average age of Metrosexual was from 20 to 30 years
and single. The average income was lower than 30,000 baht per month. Most of them are staff c;f
private business companies and live in condominiums and suits. They also used Japanese’s car.

The Metrosexual behavior and lifestyle enjoyed activities, sports both indoor and outdoor
games twice a week. They also prefer going to movies, pubs, bars and going shopping twice a week.
They were interested in staying at Boutique hotels alone. They really like cooking, eating and
drinking healthy foods and drinks. They did not smoke. They spend a lot time using the internet,
listening to classical music and watching news, and movies on television. They enjoy reading health
magazines for males and newspapers. They liked room decoration in modern style with black and
white color also like warm light. They prefer to take a shower in shower cabinet and always used
men’s cosmetic. Metrosexual really liked suite room type of 50 square meters with private balcony.
They also used extra services of fitness center, spa for health and Roomservice.

The service marketing mix which affected the process of decision making to choose services

of Metrosexual was the personal factor. Other factors did not affect their decision.





