aw A a a é & da o a  delet ar 3!
M5301304 “Oninavesde lavanmalydsannsotindnidenisiuiuay
a v = Ao S A
WoANITNveIlnNeuned1x1d Iny lulvangaumwuniuas”  fifidaglszasdiiefdny
AnuduRusznindnvazmalsznasmaasnumsiuiuazngdnssuveninveuiion
YY) ' s da g Y o o
¥17 Insuazaruduiusseningluvuns lavamdsdsidanseilndiunssuiuas
WwoAnsTuveainviouionya lny
Xy 3 dy aw a = o 4 ] o
msaseastiumsitudidisn Flluvvaevamihuaiesielumaiuy

]
w 1 =

i T v & v e u’: 1 =1 d?’
ST WTOYANNNGUA0E19 A nquANeuNIw1 Insdfiorgasua 20 TTuTd s

1 ol Ll

e Yo o w Y &
NTUNWUMIUAT T1UIU 440 579 Tae eIt dudrednauunaisiuaon dmsudoyainsiusiw
o = " aa a 1 H ¥ !
18z iing iz Taoms 1 FaAmans sau uaaInsuanueamnud , Jeoay , aunae
pazdIuDEUUUMINTEIU EIUNTNATOUAUNATIUNTIVG ADAN 19 1UMINATOY AD A3
- o y M - o
Ansdanudeiy  msiwsganunlsdsiueuumades menagevuvy laauads
uazMSARTITANUDABBBTINY
o oar t 3/ 4 = o =Y o
HaINMTITeNY NS 1530 Tawanwidisddannsetnd Tugduvunis
TavanTaoldthe , s Tawanduneded | msTavanriuniagersuea , ms Tayandu
manyesu lay uazms Tavanrumaiesaunun lifinadennud lumsfuniaeuiion
P i - s odaod = H ]
moludszmalaonde TuvaziipluuuvesdeTavamdsdsidnnseiindniinansznude
= 1 a = 1 n’: =} 3
szeza lumsimunaneunsinelulsanalasmdvnonss Ao ns Tavanlaeldihe , a3
] = d ] " 1
Tayandumeadwa. uag ms layandmunaneiesaunu uans Tuyadunagersuea
] o ' T = ] 4
wazms larandumunyesu lav Wifinansenudeszozian lumaidunianeaine?
a q’: é a da g a  dda 1
mululsemalaemfgaenss uazgluvuvesde Tavawdsdtiannseiindninansenuas

¥ 3 1 o Qs 1 = t n’: | T = 4 L]
ﬂ'ﬂ."}ﬁﬂﬂcluﬂ'lﬁ‘ﬂﬂdﬁﬂﬂ’lﬁ]ﬂﬂuﬂ‘#’lﬁlﬂmﬂ’lﬂﬂﬂid ﬂElﬂ'Iﬁ’TNEﬂ.!’IN'%u‘ﬂ'NﬂLMﬁ s M5 ey

o ] o '
ngesiea, mﬂmymmumqmuﬂau"lﬁu Luag ﬂWT“NHW']W'IHNN‘HN‘}?ENﬁHﬂHT



223143

Research issues. ": Influences of the E-Commerce Advertising on Thai Tourist's
Perception and Behavior in Bangkok Area ", the research objective is to study the relationship
between demographic characteristics with perception and behavior of tourists in Thailand and the
relationship between €-commerce advertising patterns. with perception and behavior of Thai

tourists.

This research is using Survey Research method, which is a survey tool to collect
data. There collect data from the sample group of Thai tourists in Bangkok since age 20 years to
over amount 440 cases by using multi-stage sampling method. The gathered information will be
analyzed by using descriptive statistics to show up frequency, percentage, mean and the standard
deviation. The Statistic that use for hypothesis testing research is Reliability Analysis, a one-way

ANOVA , Chi - Square Test and Multiple Regression Analysis.

The research result found that e-commerce advertising pattern as using Banner
Advertising, E-mail Advertising, URL Advertising or Search Engine, Game Online Advertising
and Chat Rooms Advertising does not affect to the frequency of domestic travel as the average.
While the e-commerce advertising pattern which impact on is the period of domestic travel per
time is banners advertising, e-mail advertising and chat room advertising except URL and games
online advertising. And the E-commerce advertising patterns are affecting to the travel

expenditure per time is advertising e- mail, URL, game online and chat room advertising





