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The ob}ectives of the research “The Potential of Persénai Media versus Development
Communication for Community” were 1) to study personal media characteristics as a role in
promoting personal media potential in community dévelopment; 2) to study SL‘ippO-!'tinQ oF
intervening factors in applying personal media to community development; and 3) to
mobilizé community development and create Corlnmunication process in proper
development for each community.

This was a quantitative research that collected data through a survey research
method to gather opinions of community leaders and members in Bangkok Area. A simple
random sampling was conducted by randomly selecting communities from three out of
Bangkok’s fifty districts as a study area. These included 1) Bang Khén, 2) Bangna, and 3)
Phayathai Districts. Selected communities from the three districts were 1) Khong Hiran
Village Community, Bang Khen, 2) Khiong Bangna Communitiz, Bangna, and 3) Sanam Pao
Community., ?hayath’ai. The samples were a combination of the community leaders and-
members for a total of 372 persons. These were 3 leaders and 369 members, 141 of which
were from Sanam Pao Community, 78 of which were from Khong Hiran Village Community
and the other 150 of which were from Khiong Bangna Community.

The analysis of nine characteristics that promoted the community leader potential in
community development showed that the community leaders and members realized that
their community leader must be patient to drive the tasks to destination or sucéess. This was
the characteristics most demanded by most community members of 95.4 percent. The
second with 94.4 percent was that the community leader must have good human
relationship such as coordinate ideas, organize benefits and work well with community
members. The third with 93.8 percent was that the community leader must be fair and
honest based on the code of conduct, reasoning principles, honesty to self and others, and
work with a non-bias attitude.

An analysis of 11 characteristics of the community leaders that promoted
communication which were supporting factors for applying personal media in community
development mobilization showed that the first three characteristics included listen to
opinions and needs of the community, open to external communication to the community

and transfer the news to the community, and screen news in accordance with levels. of

knowledge of the community members.





