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FACTORS INFLUENCING BUYING DECISION TOWARDS
CONFECTIONERY PRODUCTS FROM ASSOCIATION
OF SOUTH EAST ASIAN NATIONS (ASEAN) OF

PEOPLE IN BANGKOK AND SUBURB

a ¢ v
UINT WA

MIde lasunugaryLmsIseInNHINeNaas 3

Q

Umsdnen 2553



(T

NrInenasaalna

SIENUNITIVE

A
1383

Y
oy ofen \

Qj Qr =y Qs A & o s d o y =N
adpnivnswanemsdaavlorenansunvunrnuduiegiiindaon
Uszmaaandnananlssnnfuriuemons Yusomnaald (@udi)

o uslanlvangunnnruasuazSuuma
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