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Perception and Compliance with Alcohol Control Laws of Alcohol Retailers

around Mahasarakham University Khamriang Campus
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Abstract
The objective of this study was to survey perception and compliance with alcohol control laws of alcohol
retailers around Mahasarakham University Khamriang campus. Data were collected from 55 alcohol retailers

(25 on-sales, 30 off-sales) located within 1,000 meters around Khamriang campus between November 2010
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and February 2011. The perception was measured using a structured self-administered questionnaire
whereas compliances with the laws on purchase age and time were checked using purchase surveys.
Results revealed that of the total retailers, 93.8% knew the Alcoholic Beverage Control Act B.E.2551 and
they perceived all control measures, including restrictions on drinking, selling and promoting alcohol. The
greatest and least perceived measures were restrictions on drinking places at temples/schools (97.9%) and
restrictions on selling/drinking places at petrol stations (39.6%), respectively. For compliance checks,
proportion of retailers not complying with purchase age law was 96.2% (92% for on-sales and 100% for off-
sales). Proportion of retailers not complying with purchase time law was 89.7% (96% for on-sales and 73.3%
for off-sales). The findings of this study indicate that most alcohol retailers perceive alcohol control laws but

they do not follow the laws. Therefore, the government and Alcohol Control Committee should strongly

enforce the laws to control access to alcohol and prevent alcohol-related problems.

Keywords : Alcohol control law, alcohol retailers, perception, compliance
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Table 1 Characteristics of alcohol retailers

Characteristics n [n=55] %
Type of retailers
On-sales 25 45.5
Restaurant 15 60.0
Pub 2 8.0
Bar 7 28.0
Karaoke 1 4.0
Off-sales 30 54.5
Grocery 22 73.3
Convenience shop 8 26.7
Having stickers 45 81.8
informing legal
alcohol selling time
Having stickers 38 69.1
informing legal
alcohol purchase age
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Table 2 Perceptions of alcohol retailers on alcohol control measures

Perceived, n (%) [n=48]
Alcohol Control Measures
Yes No

Restricted drinking places

Temple and other religious places 47 (97.9) 1(2.1)

Hospital and other public health areas 45 (93.8) 3(6.2)

School and other academic institutes 47 (97.9) 1(2.1)

Governmental areas 44 (91.7) 4 (8.3)

Petrol station 19 (39.6) 29 (60.4)

Public areas e.g., public park 24 (50) 24 (50)
Restricted selling places

Temple and other religious places 45 (93.8) 3(6.2)

Hospital and other public health areas 45 (93.8) 3(6.2)

School and other academic institutes 46 (95.8) 2 (4.2)

Governmental areas 43 (89.6) 5(10.4)

Petrol station 19 (39.6) 29 (60.4)

Public areas e.g., public park 25 (52.1) 23 (47.9)

Dormitory 40 (83.3) 8 (16.7)
Restricted people to sell alcohol to

Underage youths (<20 years) 38 (79.2) 10 (20.8)

Intoxicants 30 (62.5) 18 (37.5)
Restricted selling time

06.01-11.00 hr. 39 (81.2) 9 (18.8)

14.01-17.00 hr. 29 (60.4) 19 (39.6)

24.01-03.00 hr. 24 (50.0) 24 (50.0)

03.01-06.00 hr. 31 (64.6) 17 (354)
Restriction on advertising any alcohol products 33 (68.8) 15 (31.2)
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Figure 1 Compliances of alcohol retailers with alcohol purchase age law
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Figure 2 Compliances of alcohol retailers with alcohol selling time law
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