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The objectives of the research are :

1. To investigate the mass media strategy and personal media strategy for business postal
services of the Thailand Post Co.,Ltd. which currently in use.

2. To define the appropriate ways to develop media strategies for postal services of the
Thailand Post Co.,Ltd.

3. To analyze factors that effect to media strategies.

The research methodology includes qualitative method by gathering data and personal
interviewing from both managing and operating employees of the Thailand Post Co., Ltd., and
quantitative method by surveying selected group of people in bangkok.

The result of research indicated that

1. Currently, Thailand Post Co., Ltd. uses mass media as a main strategy to promote
services. These include : creating new image to increase awareness and creditability, using proactive
public relations and advertising to promote service. Personal media strategy is still not fully utilized.

However, it affects business success and organization profit

2. The appropriate ways to promote postal services are to continue using mass media
strategy by developing and increasing operation effectiveness and focus using more personal media
strategy. Organizational culture, attitude and employees’ behaviors are still needed to be improved

for better services. These can be adjusted and used as main communication strategy in the future.

3. The factors involves media strategies include internal factors such as organization policy,
top management, service, employee, budget and extemal factors such as market circumstance,

target customers.
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