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The main purpose of this quasi-experimental study was determined the effects of
protection motivation theory and social support application to prevent alcohol beverage among
grade sixth in extended opportunities education school, Muang district, Udon thani province.
Sixty-two students in 2 schools were simple randomly selected to be simple study. There were 30
subjects in each group experimental and comparative group. The experimental group received the
health promotion program application from some research and training by using group discussion,
presentation role model and participatory discussion for beverage solving. To take measurement
on l.Knowledge 2.Noxiousness 3.Perceived probability 4.Self-Efficacy 5.Response-Efficacy
6.Intention 7.AlcohoiBeverage prevention behavior such as to take health promotion activities
and to deny the persuasion. The quantitative data were collected by questionnaires and the
qualitative data were by small group discussion, home visit. The statistics were analyzed
descriptive data such as percentage, arithmetic mean, standard deviation and internal group’s
compare between before after were done using Sample t-test and Independent t-test between
external group, included content analysis for qualitative data at 0.05 level of significance.

The main results were found that after implementation the mean score of knowledge,
noxiousness, perceive probability, self-efficacy, response-efficacy, intention and to take health
promotion activities and to deny the persuasion in experimental groups higher than before

implementation and higher than comparative group ( p < 0.05 )





