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This Study had two objectives, i.e. 1) to study the adjustment of tourism entrepreneurs
in Muang Chiangmai resulted from Thai political and economic crisis, and 2) to study the impact
of political and economic crisis since 1997 on tourism business operations in Muang Chiangmai.
A questionnaire was distributed to collect primary data from 79 tourism entrepreneurs
in Muang Chiangmai. The analysis was done by descriptive statistics, i.e. frequencies, percentage,
mean, standard deviation, and rating scale.
The study found that 79.70% of the sample group had adjusted business operations.
The adjustments were mostly on product aspect, followed by business process aspect. These two
adjustments were rated as medium adjustment. Other adjustments rated as low adjustments were
pricing aspect, sales channel aspect, personnel aspect, marketing promotion aspect, and business

image aspect, respectively.





