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The purposes of this study, “Changing Gender Relations of Hmong Women Hemp
Traders: From Village to Market”, are to (1) study and understand the process of changing gender
relations when women’s roles, status and space change in accordance with social contexts; and
(2) to understand factors and patterns of negotiation during the process of changing gender
relations. The study involved Hmoﬁg women who residing in a village in Phayao province,
commuting to Laos for hemp and trading them at Warorot market in Chiang Mai every week.

The study leads to the conclusion that when Hmong women become traders, they are
rﬁore accustomed and adapted to public sphere. Such adaptation results in new patterns of
relationship. All Hmong women still use men’s structure of relation as a tool to negotiate and
open social space. Despite the increase of their roles in economics, they do not have absolute
power in gender negotiation. The study also suggests that women of different classes gain better
status and control over household resources. Nevertheless, they still cannot reach to the same
level as men.

Furthermore, owing to different circumstances, negotiating power differs among
women. Changing gender relations is significantly affected by conditions in life, such as social
class, status in family, capitals and relationship between family members. In each household,
women and men have dynamic interaction and have different contextual conditions. Moreover,
women’s power in negotiation, as well as their space, roles, status and gender is fluid. Patriarchal
ideology which bound women is destabilized, yet it continues to exist. Changing gender relations

is contextual and individual. Its fluidity is affected by various aspects of capitals.





