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Thepurposeofthismseamhwastostudythesexualproductsaspmsaﬁedinprimed
media in terms of the content, the presentation style and the appropriatencss and social effects.

Document study and in-depth interview were used to collect the data.

This study found that sexual products were presented in sports and entertainment
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into 3 dimensions : biological sex, gender and sexuality, with emphasis on providing for sexual
relations. Words and pictures were presented 10 persuade the readers. As far as biological sex and
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sexual product and service as nommal and natwal. The fecling of physical inferiority was aroused
and the credibility of the products was created to persuade the readers to buy the products.
Sexuality was persuasively presented.

The presentation of sexual products in primscd media were judged inapproprisee. The wse
of printed modia which were mass media o presemt dhe sexosl products was, therefore,
There, therefore. should be the mezsures to cope widh e isme. The proposed messimes were kegal
amdl socil mersmes.





