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This research was aimed to study factors affecting taxi drivers’ pattern of mass media exposure
behavior and to study the usage of media and their content in everyday life of taxi drivers. The study is
based on the concept of structural model of media use, the uses and gratification approach, expectancy
value tieory. integrated modet of the process of media choices, media use and everyday life, and media use
for individual. This research used in-depth interview technique. The key informants were taxi drivers in

Bangkok. which divided into 2 groups: owned-car drivers and tented-car drivers,

Results indicate that the taxi drivers are exposed to radio almost all the time, They choose to listen
to news and traffic format station whicii includes Phitakssantirat station (FM 91 MHz), Ruemdouychoykun
station (FM 96 MHz), and traffic and news station (FM 100 MHz). They also listen to music format station
especially Thai country music, namely Luktung Wayteethai station (FM 90 MHz), Luktung FM station
(FM 95 MHz), and Royal Thai Navy station (FM 106 MHz). Some of them listen to sport format station that is
Sport Radio (FM 99 MHz). However, their choice of racio programes and content is depended on their
passengers. As for television, the taxi drivers also are usally exposed to television program during their free
time. In the ninrming, they watch news program on CH3. In the evening, they watch news program on CH3,
CH7, 1TV and TV drama on CH3 and CH7. At late night, they watch late-night news program on ITV and
movies on UBC. As for printed media, the taxi drivers have the opportunities to read newspaper all day long.
The contents they are interested in are human interests which are political, social, sport and argricultural
issues and political comic in Thairat, Dailynews, and Kom Chad Luek. Besides, they also read magazines.

They read about trave! in Bangkok magazine and about movies in Entertain magazine.

Moreover, this study reveals that the media usage of the taxi drivers is determined by 2 reasons :
1)Their media usage is prompted by their habit. 2)i's their intention to utilize the media content in many
aspects of everyday life which are using traffic news to plan their daily driving route. Exposing to public
issues presented by the media to broaden their knowledge, to reinforce their attitude, and to exchange

opinion with others. Listening to music programs for relaxation and serve their passengers' need.



