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The purpose of this research was to study satisfaction of public relations media
receivers in Tourism Authority of Thailand in printing, television, radio, and internet. The
samples of this study were taken from 396 people who lived in Bangkok derived from -
purposive technique. The instrument for collecting the data was the questionnaires, the data

were analyzed by percentages, mean and standard deviation.

The research results revealed that the level of satisfaction on Tourism Authority of
Thailand’s public relations were at a high level in 4 aspects comprises of internet media
(')? = 4.34), link fo another tourist website, tourist information services, information update,
television media (‘)-(‘ = 4,2?};. appropriate presentation relevant to the important issues, the
motivation of pictures and presentors, printing media (SE = 4.20), easily to understand the topic
appealed to travel, meaningful and unity, radio media (i = 3.87), in connection to contents of
v fnedia, the characteristics of reader and the suitable of media schedual impacted the invitation

and impulse for traveling.





