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This research aims to identify factors determining consumer preferences on quality and
safety of tangerine and to estimate the value of willingness to pay for quality and safety of
tangerine concerning with the attributes of tangerines. The Choice Experiment Method was
employed in finding monetary value in each alternative that consist of the difference in level of
attribute and price of tangerine. The primary data for the study were gathered by face-to-face
interview from 394 households in urban and rural areas of Chiang Mai province.

The analyzed indirect utility function of consumers when selected the tangerine that
has different level in each attribute demonstrate that the higher educated purchasers and the
purchasers who have high household revenue (Bath/Person/Month) have opportunity or
probability for choosing improved alternative (not status quo) even better tangerine will has
higher price. If the members in household of consumer have trouble of the health or congenital
disease and have more worry about danger of residual chemical from buying fruits, they will
prefer to choose the improved tangerine, as well as the purchaser who agree with some price
responsibility by pushing to consumer will has probability for choosing the better choice rather

than dissenting person.

In the part of tangerine’s attribute showed that the consumers preferred and willing to
pay more if the color of peel’s tangerine is greenish yellow and yellow and netted package also
has influence rather than plastic bag. The fresh market has more interesting for customer to buy
tangerine than in supermarket. If has label of origin, the purchasers’ utility will be higher. The
important result in this study is the compensating variation of improving production system from
conventionally production tangerine to chemical safe and organic production that the consumer
willing to pay is very high. It also shown that a demand for high safety of tangerine has
abundantly.

Therefore, the implementation of safer tangerine policy has possibly accomplishment.
Thai government should sustain intently chemical safe and organic production systems more and
more. Both of producers and distributors can apply the opinion, the factors determining consumer
preferences and the valued of tangerine’s attributes from this study to plan the tangerine
production and marketing will in order to meet the requirement of consumer appropriately. If all
parties have good cooperation together it not make advantage for consumer and producer only,
but it will reduce the environmental disadvantage in a long time, and lead to be the sustainable

agriculture development.





