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Factors Influencing the Decision Making of Chinese

Tourists Travelling in Thailand*

Namfon Channual**

Abstract

The purpose of this research was to study about factors influencing the decision
making of Chinese tourists travelling in Thailand. 400 people used in this study was Chinese
tourists who travelled to Thailand. The information was gathered from the service of Thai Air
Asia. Data were analyzed in relevance to genders, ages, careers, educational levels and
monthly income. The statistics used in the analysis of data included mean, standard
deviation, one-way ANOVA and LSD multiple comparisons.

Data were collected and analyzed to determine the frequency and percentage of
Chinese tourists travelled to Thailand. Most of the tourists were female with the age of 25-
30 years, mostly earned diploma degree with salary 5,001-7,000 Yuan or about 25,000-35,000
Baht.

The results showed that marketing mix affected the decision making in a high level.
When comparing to the cost of living, income, age, sex and tourism destination, all these
factors affected the decision making as well.

The behavioral analysis of travelling to Thailand showed that most of the tourists
travelled for the first time, mostly planned to travel using travel agencies services. The
purpose of travelling to Thailand was to relax. The most popular place was the natural

attractions in the southern part of Thailand.

Key words: Factors Influencing Decision Making; Marketing Mix; Chinese Tourists
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