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Abstract TE 132621

The purpose of this descriptive study was to assess the needs for Health
Promoting Technology in Health Promotion Learning Center in Moo 2 Tambon
Thungyang Amphoe Laplae Changwat Uttaradit. Two study sample groups were
included. The first sample group was 280 residents in Moo 2 Tambon Thungyang
Amphoe Laplae Changwat Uttaradit, selected by simple random sampling method. An
interviewing form was used to collect information of the samples’ interesting in using
Health Promoting Technology service in Health Promotion Learning Center. The other
sample group was all 40 health officers worked at Uttaradit Hospital 2 Primary Care
Unit. Health officers’ opinion about providing Health Promoting Technology were
collected by questionnairs. The data was analysed by descriptive statistics.

The consumer behavior model of the marketing principle was applied for
constructing the inteviewing form. Where as, the contents of the questionnairs was
setted pararell to the content of interviewing form. Regarding the methodology, the
needs for Health Promoting Technology had been assessed via the result of the
sample’s interesting in using services provided by Health Promotion Learning Center, as
well as the result of the health officers’ opinion about providing Health Promoting
Technology.

The result of this study revealed that the Health Office and Primary Care Unit
appeared to be the most predominant places where Health Promoting Techonology
was strongly required. Meanwhile, the suitable time for servicing should be ranging from
Monday to Friday, during 8.30 to 12.00 a.m. with less than one hour and with 1 — 2 hour
intervals. Simultaneously, it was found that the most needed way of learning was a kind
of learning by advisory, whereas poster was cited to be the most required media.
Additionally, hypertension/ heart disease/ diabetes milletus and sexual transmitted
disease/ AIDS were ranked to be the top among those required topics. Concerning the
health promoting activities, those activities related to foods and exercise were the most
needed ones. About the media for the public relations of Health Promotion Learning
Center, local broadcasting system was shown as the top most required communication
channel. Besides, it was unveiled that health care check-up was the most needed
service, together with a need for an availability of stand-by officers for providing such
required services.

The result of the needs assessment for Health Promoting Technology
obtained from the study provided a useful information to an administer. However, it was
cnly a part of basic information, the administer needed to consider via others influenced

factors in providing Health Promotion Learning Center accepted by clients.





